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    I dedicate this book


    to the people I meet online every day,


    and to those offline


    who put up with me while I do it.


    

  


  


  


  “Do you know what’s worth fighting for,


  when it’s not worth dying for?”


  


  Green Day


  (American rock band, “21 Guns”)


  


  
    AN OUTSIDE VIEW:


    PAUL HOLMES
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    Over the past few years, online media have transformed the practice of public relations, putting engagement at the center of brand-building and creating new sources of reputation risk.


    Maxim Behar was one of the very first international public relations experts to understand the power of online communications, the influence of social media, and the need for PR professionals to understand new channels of communication. A true thought leader, he has spoken at events such as the World Communications Forum in Davos and the first Public Relations Summit in Miami—and countless conferences and colleges—to elevate the discussion of these changes and their potential to transform our profession.


    Now his analysis of “Generation F” provides an explanation of why companies should not shy away from the challenges posed by social media, and how those that engage without fear will emerge stronger and smarter.


    It’s a great analysis of the way the world has changed and how it will continue to change in the future, written by someone who has lived and driven those changes.


    For the past 20 years, Paul Holmes has been the most influential expert on the PR business in the world. He is the founder of the SABRE Awards and Editor-in-Chief and CEO of the Holmes Report.
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    FROM THE AUTHOR:


    MAXIM BEHAR
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    We live in a world where traditional values are on the verge of being swept away by the necessity to make decisions in a heartbeat. It is going to get increasingly harder for integrity, honesty and respect to prevail in a world where we have to choose quickly, be ruthlessly efficient and make as few mistakes as possible.


    Real-time online communication, constant connectedness and the social media have enriched us beyond imagining, and now I am absolutely certain that humanity will rise to the enormous challenge of taking unlimited knowledge and using it for good. It really is very easy to know what is worth fighting for, when it is worth dying for…


    However, our modern times do not present us with that choice. Now is the time to seek new knowledge, to strive for quick decisions and for the willingness to be completely open, honest and fair.


    And while we are striving to accomplish this, we see a new generation unfolding around us, a generation far exceeding all that came before. It is still in its infancy, and it is up to us to understand, accept and help it. Because it is part of us. And we cannot reject it. What is it, how did it come about, and why? What will come after it? I hope you find at least some of the answers here. You will learn the rest with every day that comes after you have finished this book. And you will share them.


    Happy sharing :)

  


  
    


    


    The best way to predict your future is to create it.


    There must be a hundred people out there claiming authorship of this phrase which is becoming increasingly popular these days.


    And increasingly accurate.


    • • •


    Of course, despite the unprecedented unification of modern times, there still exists an amazing diversity between different nations, cultures and generations, and this is what – for the time being – makes our lives colorful, exciting and fun.


    To me, the biggest cultural difference – and probably the one hardest to overcome – between us Bulgarians and all other more distant, better functioning and more successful nations, especially America, can be found in a seemingly simple, but also very telling situation. When we are faced with a challenge, everyone – from the teacher and the coach to our boss at work – says, “Pull yourself together!” And we do. We put our heads down, we strain every nerve, we concentrate and in most cases this leads to a spectacular failure.


    It’s simpler in America. When you are about to be put to the test,


    EVERYONE THERE SAYS THE EXACT OPPOSITE: RELAX!


    Well, I think you get what I am trying to say. If the following pages present a challenge of any kind, then – relax! Take it easy, and if you find something you disagree with, you can let me know later, in the social media. We can even read it together, have a discussion or laugh about it… But until then, please, just relax!


    • • •


    I am completely aware that by the time you open this book, it may be so out of date that what is written here may mean nothing to you. If so, please view it as a historical document. Enjoy it as a souvenir from a time when an event turned the world upside down, while something else had stopped functioning. This is how it is always going to be, at every new stage and with every change.


    When you read this book, you may live in a time when social media are as obsolete as typewriters were to us. It was written in the beginning of 2013 and can only be relevant at that time.


    I remember the now famous incident from the mid-90s, when in the office of М3 Communications Group, Inc. there was a single telephone line, which we used for everything – from conversations and sending and receiving faxes, to reading and replying the increasing number of e-mails from our clients, partners and friends. One day someone was obviously on the phone, taking up our precious line, and while I bellowed from my room, “I need the line, pleeease!”, there was a soft knock on my door and a trainee came in, carrying a small plastic ruler…


    We don’t remember those times anymore, do we?


    • • •


    In those days, and also in my childhood, there was only one kind of social media. We had many names for it – “the block”, “the street”, or simply “outside” – but it was always the same and everyone in it was a friend. A real one.


    • • •


    THE BIGGEST CHANGE I SEE NOW IS THAT WE HAVE LOST OUR GEOGRAPHY.


    Literally. It does not matter where we are – Tokyo, Frankfurt, Seattle, or the mall around the corner. The only thing standing between us now is the time difference. Yet we have not lost our moods, creativity or religion. For now. But I will come back to that later. Right now, this is what we are – people with no geography, except for the time difference.


    • • •


    I am completely aware, as no doubt are you, of the hidden risks in social media.


    Actually, at this point they are not even hidden anymore.


    The uncontrollable public access, the danger of someone stealing your personal information and using it for God knows what… The anonymity, aggression, and arrogance; the various sexually charged comments, with which it is never quite clear whether a boundary has been crossed… The social media are indeed full of risks, but those risks are far outweighed by all the positive things we can find, identify and take advantage of.


    • • •


    Undoubtedly it was the same story in 1895, when American mechanic Henry Ford started experimenting with the “horseless carriage”, which the world would come to know as the automobile.


    Until that moment, things had been easy and familiar: the carriage, the horses that drew it, a bridle instead of a brake, and a whip instead of a gas pedal… The advent of the automobile must have given rise to much more fear and apprehension than the advance of the social media is causing today.


    Back then, all of humanity was baffled by the drastic change in the scale of risk. What if the engine stops working? What if we run out of gas? What if we get a flat tire? And God forbid we run over somebody! A carriage still leaves some chance of survival, but an automobile is heavy and death is certain. And despite all this, today we all drive at reckless speed; we accept and manage all the risks that may arise, and we do not think for a moment about going back to the horse-drawn carriage, to the age of fewer and more foreseeable risks.


    And just as the “horseless carriage” grew into the automobile, so


    SOCIAL NETWORKS GREW INTO… MEDIA.


    The transformation was swift, unyielding, momentous and irreversible. They grew into the most independent kind of media, written by their very audience – a kind the world had never seen before.


    • • •


    Without a doubt, the world has changed completely, overwhelmingly and forever. And like a clearly visible thread, these changes have been marked by three words – there could be many more, but I am sure about these three – and as historical chance would have it, they all start with the letter f.


    The first one is Facebook. Here is what Wikipedia, arguably the most reliable and independent source of information in our time, has to say:


    facebook


    Facebook is a social networking service launched in February 2004, owned and operated by Facebook, Inc. As of September 2012, Facebook has over one billion active users, more than half of whom access the social network through mobile devices. Users must register before using the site, after which they may create a personal profile, add other users as friends, and exchange messages, including automatic notifications when they update their profile.


    Additionally, users may join common-interest user groups, organized by workplace, school or college, or other characteristics, and categorize their friends into lists depending on how close they are and how they know them.


    However, there is a bigger story behind these words. Facebook is the platform which put into one quick, easy and convenient package all the services which we had used separately before 2004 – instant messaging, e-mail, image and video sharing – and all of this was made very personal, intimate, maybe a little untidy, and above all, public. Sharing is the key word that set the social media apart from all other products created before them and used by hundreds of millions of people around the world. A message appears on the social media simply because it needs to be shared with a certain group of people, or just with anyone, and herein lies the strength of Facebook, as well as – if I may put it this way – the pleasure of using it.


    Participating in any kind of social media


    WITHOUT SHARING IS COMPLETELY POINTLESS


    and makes us passive observers, but not participants, in the most amazing process to take place on planet Earth in millennia – a powerful and dynamic exchange of knowledge, of good and bad practices, of positive and aggressive messages and, ultimately, a sharing which makes us more capable, more knowledgeable, and better than all that we were mere hours before we came online. And, with many people, myself among them, we cannot even speak of a “coming online”, as our mobile devices allow us to remain connected all the time, always ready to read and respond to a message that has caught our interest.


    This often chaotic “machine” also gives rise to our immense… fear. This is why the second f-word, which defines several generations born and raised in our age, and using the social media, is fear.


    fear


    Fear is an emotion induced by a perceived threat which causes entities to quickly pull far away from it and usually hide. It is a basic survival mechanism occurring in response to a specific stimulus, such as pain or the threat of danger. In short, fear is the ability to recognize danger leading to an urge to confront it or flee from it (also known as the fight-or-flight response) but in extreme cases of fear (horror and terror) a freeze or paralysis response is possible.


    Some psychologists such as John B. Watson, Robert Plutchik, and Paul Ekman have suggested that there is only a small set of basic or innate emotions and that fear is one of them. This hypothesized set includes such emotions as joy, sadness, fright, dread, horror, panic, anxiety, acute stress reaction and anger. Fear should be distinguished from the emotion anxiety, which typically occurs without any certain or immediate external threat.


    It’s hard to tell whether this fear will intensify with time or simply vanish.


    The same thing happened with the automobile and with practically everything created by man’s genius and made available for the use of all. I believe it is more likely to fade away, especially after I saw a statistic online saying that 7% of Americans check their Facebook profiles while having sex. But even without statistics, it is clear to me that the fears caused by this shared and public online communication are slowly fading away, and that each of them is quickly turning into an advantage, as long as we know how to manage it.


    This is why I often say that


    “FEAR MANAGEMENT” IS THE MOST DIFFICULT EXERCISE


    in our active or passive participation in social media. And if we do well, it would mean that we are all ready to engage in the uninhibited sharing of opinions, viewpoints, comments, pictures and video, and to respond to those shared by others.


    Fear will always accompany us when we discover new things, especially in the field of communications. This is why I accept it as a logical element of our communication, and I am the only one “afraid” that we may give it too much importance; rather, it should be our signal that we are on the right path, or at least that we have encountered something extremely interesting.


    The last f-word is also the most controversial. Courtesy demands that I spell it with an asterisk, but since it has thousands of meanings, and only one of them is sexual, I am certain you will understand why I chose it over face, fact, façade, factory, fake, far, family, fever, freedom, full and many, many other f-words which can easily be applied to any social media. So, there it is: f**k!


    f**k


    F**k in its literal meaning refers to the act of sexual intercourse. It is an English word that is almost universally considered vulgar. It is often used as a profanity, either to denote disdain or as an intensifier.


    The origin of the word is obscure. It is usually considered to be first attested to around 1475, but it may be considerably older. In modern usage, f**k and its derivatives (such as f**ker and f**king) can be used in the position of a noun, a verb, an adjective or an adverb. There are many common phrases which make use of the word, as well as a number of compounds incorporating it, such as motherf**ker.


    Aside from being the predominant attitude of one or two generations towards anything old, antiquated, slow or boring, it also seems to be the most frequently used word in the lyrics of my favorite rock band, certainly the only big name in rock to have declared war on mediocrity – Green Day.


    Millions of people in the English-speaking world use f**k with various meanings and in all kinds of situations, and few of them experience it as vulgar – rather, they see it as an expression of outrage, an expletive that often voices disapproval, but that can also express positivity…


    Today, in the age of social media, an entire generation spends an increasing portion of its time on Facebook, faces its fears, and, even as it overcomes them, posts a “f**k you” to all that happened before, and then continues forward, looking straight ahead.


    This generation grew before our eyes without us even noticing, and, before we knew it, the citizens of the world were entirely different people – puzzling, unrecognizable, and even to us… Maybe because we ourselves – each in our own way – changed beyond recognition, became incomprehensible and hard to define.


    And still, I more often hear this word used by older people than by young. Or, to put it this way: the different age groups that all belong to Generation F, use it in entirely different ways. Many young people tell everything we have known before to “f**k off”, and confidently look forward, and maybe also outward.


    But what does “outward” even mean these days? Fewer and fewer countries within the EU fall into the category of “abroad”, and we see an increasing number of ultra-successful Bulgarians in prominent positions everywhere in the world, who feel more comfortable where they are than in their native country. And this is perfectly natural.


    Young people, and certainly the youngest people, are optimists.


    The middle generation is more likely to use f**k to curse failure or broken dreams, or as a reaction to unexpected challenges, and to the sometimes gloomy reality which fails to meet the needs of active, energetic and ambitious professionals. Although, as we all know, the truly determined can achieve success anywhere.


    This is why I would call this the generation of realists.


    And, finally, the generation of grown-ups. Not for its age, but for its attitude and way of thinking. Aside from the indisputable fact that the average age in Bulgaria is one of the highest in Europe and the nation is among the fastest-aging, more and more often I meet youngsters who think in last-century terms and have the mentality of people three times their age.


    These are the pessimists who use the f-word about anyone and anything.


    Those three words, among many others, have transformed our personalities, our brains and our daily lives. Of all the f-words of Generation F, I would like to highlight two more which largely determine our present-day lifestyle and mentality – freedom and fun.


    Never before in history have people enjoyed such freedom to express their opinions, such unlimited opportunities to share, discuss or insult, to voice their views, to reach millions of readers easily and within seconds… And, permeating it all, there is this unbelievable freedom which few can manage with skill, responsibility and intelligence. But it is true that more and more are learning quickly and with increasing success.


    And then we have fun. “You seem really hooked on this Facebook thing,” said my son in the first days after I started using the then-social network (now social media), which was only just starting out, and this word covered the entire range of communication in it.


    The fact is that everyone gets immense enjoyment from spending hours on any social media, and, despite our sometimes mixed feelings, despite the frequent aggression, the disappointments and the anxiety, in the end we all return to it again and again, as we would to a good song, movie or book.


    Or to all of these things together. And much more.


    • • •


    Three words. Along with a few others, they have changed our lives completely and transformed us beyond recognition.


    AND TURNED US FROM HOMO


    SAPIENS INTO HOMO SOCIALICUS.


    • • •


    In order to avoid misconception as to why I am using this definition, I will state it clearly here: This is the generation that was born and raised with the social media (Facebook), which constantly struggles with the fear of new things and, without breaking stride, responds with a resounding “f**k you” to everything that could stand in its way, to the unbelievers and critics of new the communications, and to everything that was before.


    • • •


    The difference between these three broadly defined generations is not in their age. It is simply in the way they understand the concept of time. That is all.


    If your life is spent in real-time, around-the-clock, or at least regular, social media communication, you cannot help but be a part of Generation F.


    I say “roughly defined”, because according to UNESCO, a new generation is born every seven years. I believe we are not far from a time when


    A NEW GENERATION WILL BE BORN EVERY YEAR.


    The increasing speed of communication, decision-making and information exchange will undoubtedly lead to exactly that.


    Here I must tell you about little David – the absolute, typical and genuine representative of this generation.


    David was only a year old when his father Galin asked me to bring him an iPad from one of my trips to New York. Naturally, the minute I was back with it, David was already exploring all the games and apps, having fun with the colors, and everything was so easy and simple to him that it was as if the then-living Steve Jobs had invented it precisely for one year old Bulgarian kids looking for something to do.


    What is peculiar about my friends Galin and Rossi, David’s parents, is that they do not own a television and could not care less about the possible beneficial or harmful effect of this or that TV show. This is a matter of personal preference and I had never given it a thought, until they came to my house for coffee one afternoon.


    David, who was seeing the big plasma TV in my living room for the first time, suddenly discarded his now uninteresting 10-inch iPad and started trying to change the image on the TV screen with his fingers, not even thinking for a second that it might not be a touchscreen.


    In the same way that our children do not remember black and white photography, but know that it existed, poor David moaned and groaned in front of the unresponsive image on the screen and, after a couple of minutes spent in effort, broke into tears of bitter disappointment that he had found a huge iPad with a damaged screen.


    His i-generation will surely associate any screen with the possibility to command it with a touch and nothing will be able to cure them of that urge.


    This is why, when asked about the needs of Generation F, I jokingly – but truthfully – respond, “Touchscreen & Ice-cream!” It rhymes and it is easy to remember. It is also the defining characteristic of this generation – the generation of touchscreens and ice-cream.


    Any such development has its own history and place in the evolution of civilization, and


    THE ONLY DIFFERENCE BETWEEN THE PAST AND NOW IS IN THE SPEED OF CHANGE.


    Nowadays, they come at a breakneck speed: Before we have had time to get used to a new device, social medium or piece of software, there’s already a new product on the market that is much more innovative, much more complicated and, naturally, impossible to wrap your head around. Often it is the very lack of compatibility between different platforms that terrifies us – in the same way that David was astounded that the image on the big screen did not obey his touch. If we take all the hours spent in getting to know our new “toys” – smartphones, tablets and applications, they would probably add up to what ten years ago would have been a significant portion of the human lifetime.


    



    



    This is a part of the book . . .


  


  
    


    AN OUTSIDE VIEW:


    BOYAN BIOLCHEV


    ANTON DONCHEV


    VESKO ESCHKENAZY
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      BOYAN BIOLCHEV
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      SCHOLAR


      SO THIS IS CIVILIZATION


      Every generation comes to know a world that it does not want to live in. It desires a world of its own, but does not have the time to create it. The good thing in life is that, provided we live long enough, we start out young and we grow old. There is a time to be careless and discontent and a time to live in memories. From the very first stage of our written culture, the Sumerian civilization, we have texts in which the old bemoan how spoiled and disrespectful the young generation has become. So this isn’t a problem limited to modern times, but one as old as civilization itself. Or, to simplify even further: this is civilization!


      I think the current generation in Bulgaria is governed by a single letter, used on a triple scale. Three times L. Lack of social self-knowledge on the basis laid down by the adults of today when they were young.


      Lack of a good home upbringing to make them pleasant toward their fellows, and lack of respect for the gift of humanity. In the sense that we are all equal. It is comforting to know that this generation will soon grow old and, like I said, start complaining about the young.


      I will end with a quote from Zahary Stoyanov: “Wretched the people whose youths are meek!”

    

  


  
    
      

    


    
      ANTON DONCHEV
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      AUTHOR


      OUT OF THE FIVE SENSES, THEY ONLY USE TWO


      The children in the “generation of the three F’s” are what we, their parents and grandparents, have raised them to be. They dance to the rhythm of our world the way they hear it, the same rhythm they have known since the womb.


      Few in their generation have seen kittens or puppies being born. They are born blind and, with time, begin to see. Our children gain their eyesight in the same way. They say that the Chinese symbol for “human” has the number 2 attached to it, meaning that you can only be human if there are at least two of you. Children gain their human eyesight when society gives them the spectacles of culture and then slowly adjusts their dioptre.


      But we can only show our children a world of deep injustice and imperfection, and our spectacles are dirty and unreliable.


      We spoke of letters and sounds: of the letter and the sound f. We are in the year of the snake, and snakes hiss. And all our children hear is, “s-s-scandals”, “sensations”, “sex”. Why can’t we show them that the snake can also hiss of “selflessness”, “sincerity”, “sympathy”?


      Enter the statements of all our politicians into a computer and ask it to tell you how many times it can find the first three hisses being used. And then ask it to count how many times the second three are mentioned. This is what we tell our children, this is what they hear.


      I think the big challenges that the children in this generation face are to be found in their relationships with themselves, their friends and families, the invisible world – whatever that means.


      Fifty years ago I used to take 10-15 children out to the playground every afternoon. I did this for years. Today their grandchildren sit at their computers wearing headphones, playing with their peers from the USA and Japan. Most of their games are dishearteningly dull and almost all urge them toward victory. Of the five senses they have been given, our children only use two – they see the screen and they listen, but they do not touch, smell or taste. For hours on end, every single day. Those who proclaim themselves the teachers of humanity, teach them to love everything except for virtue. And to forgive everything except greatness, as Ayn Rand famously said. And then the children ask, “What is virtue? What is greatness?” Which way is East and which is West? When there are no directions, there is no need for a compass.


      Until we realize that every building, even if it is a hundred stories tall, is actually made of bricks; until we recognize and accept that society is made of families… Until we give teachers fitting robes, until we grant them their due respect as builders of character, they will not create persons of character, they will not give our children the spectacles of culture, which would allow them to see the world clearly, find their place in it and change it.

    

  


  
    
      

    


    
      VESKO ESCHKENAZY
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      MUSICIAN


      MANY ARE FALLING INTO THE PATTERN


      The young generation that is growing up with Facebook is entirely different from the ones before it, because now everyone always knows everything about everybody. Before, there used to be the moment of surprise, of eagerness to see or hear something new, to reunite with a close friend after a long time spent apart, to discover a new film or record, to receive a card or letter from a faraway land. These emotions no longer exist, they are unknown. They are even considered outdated and almost ridiculous. But it is those events that made us experience some of our best emotions that gave us some of our best memories – things that the “youth” of today will never experience.


      Knowing this, it isn’t hard to guess that the word fear is, without our knowing it, at the root of the way we behave today. With all this excessive knowledge, people have started to feel an immense pressure to be better than anything they have seen, to be faster, stronger, better dancers, better musicians… A fear that all has been seen and done before and that THEY will never be awesome enough. A fear of everything and everyone around them. A fear that, because of all this, THEY will not be able to reach their potential in today’s world.


      And, just as importantly, precisely because of everything I have said so far, these days most people react with I don’t give a f**k. If I cannot be better than everyone else, then I don’t care. I’ll just take it easy, that way at least I’ll be cooler than everyone else.


      I am not saying this attitude is shared by everyone in the Facebook generation. But I do believe that many fall into this pattern.


      When it comes to this Facebook generation that is taking over, I can only hope that they will have access to much more information than we have and, because of that, those who succeed in their education will be supreme experts in their fields who will grow up in a freer society that will give wings to their thought. I just hope they don’t govern us by the rule of Facebook-fear-f**k :)))

    

  


  
    
      

    


    
      IVAN GRANITSKY
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      PUBLISHER


      AT THIS TIME, SPIRITUAL AWAKENING IS A PRIORITY


      If we accept that Generation F is practically governed by Facebook and the Internet, we can reach some very controversial conclusions. Do these networks educate, do they form any kind of value system? Cynicism as a life philosophy, consumerism, extreme dominance of the material over the spiritual, brutal violent propaganda, depravity, nihilism, alienation, rejection of the principles of solidarity, compassion and charity – are these things connected with the increasingly aggressive presence of the social networks in the lives of the new generation? Bulgarian sociologists are dealing with all kinds of other issues, but remain quiet on this fundamental question.


      If the goal is to make Bulgarian society easier to control, including with regards to the individual’s personal (and supposedly private) information, it has been achieved. Whoever controls the information is in possession of the most powerful means of manipulation and subjection – of people, social groups, strata, of society as a whole. I hope I am wrong, but I have the feeling that a decade from now Orwell’s predictions will seem to us like sweet dreams.


      I believe that if we want Bulgaria to have a future, different from that of a Third-world country, we need a spiritual awakening. This noble task is most fitting for the young generations.

    

  


  
    
      

    


    
      MARIA GROZDEVA
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      ATHLETE


      SOMETIMES WE ALSO NEED TO WIN


      It is true that the new generation growing up in the world is ruled by Facebook and the Internet, but then every generation has always been ruled or manipulated by someone or through something. With Facebook and the Internet, this is happening much faster.


      When it comes to the values of each new generation, they have always been a matter of honor and integrity, so if we look carefully, we can always find people of worth whom we can trust with the governance of our country.


      But let us stop for a second and ask ourselves whether we are paying enough attention, although the way we live depends on it. The more information we gain access to, the more easily we seem to fall into lethargy and surrender to the feeling that nothing depends on us. I know it is always easier to let ourselves be carried by the flow, but our will to fight must be stronger, driving us to win, to prevail, to always aim higher in life.


      Or if not always, then at least some of the time. Just like in sports.

    

  


  
    
      

    


    
      YILDIZ IBRAHIMOVA
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      SINGER


      THE GENERATIONS WILL ONLY GET LONELIER


      Each new generation comes with its own characteristics, determined by the conditions it lives in. We often say, “Our generation was better than the current one,” usually with a negative connotation. Every generation is different from the ones before it. The positive thing I see in them is that their senses are open to the world through new technologies, they are not afraid to travel the world, to get to know new cultures, to live in a foreign land. But I still don’t know to what degree they will remain attached to their homeland and whether they will ever return to it. And another thing that is important – whether they will remain connected with it and contribute to its development. What worries me is the lack of interest and concern for the past and for the previous generations, to whom they owe their existence. For if they have a knowledge of the values left them by their parents and grandparents, they will be able to preserve them for their own children.


      If we look at Bulgaria, the new generation assigns less and less significance to family with a tendency for diminishing love and respect towards parents and the family in general. Material concerns take precedence, and how could it be otherwise, when from infancy children are bombarded day and night with advertisements for all kinds of products. Unfortunately, the same trends can be seen throughout the world.


      From what I have seen in Turkey, where I live, the young people and especially the students in the university where I have been teaching for the past 19 years, have still preserved their love and respect for the older generation. This stems from the family traditions of love for one’s elders. I cannot say what people will be like 100 years from now, but I suspect they will be very lonely despite the social media, which gives us an endless stream of information, yet we are still alone in front of the computer screens.


      I do not know whether we can be optimistic about the future – we commercialize more and more, while we love less and less. But I sincerely hope that the future generations will preserve the values of those before them and pass them on to those that follow; that they will appreciate the immense fortune of having been born on our amazingly beautiful planet Earth; that they will treasure it and preserve it for their children.

    

  


  
    
      

    


    
      JORDAN KARADJOV


      [image: albumat-na-dancho-karadzhov-2.tif]

    


    
      MUSICIAN


      IF IT COULD ONLY BE USED FOR SOMETHING USEFUL…


      Back in my day, there were those who were progressive, and those who envied them. They were the ones that just sat back, angry and jealous of those who prospered.


      For my generation I have found that, whenever there was someone intelligent who was moving things forward, that person often found his or herself mounted by all those who envied them and who wanted to be pulled along.


      I am truly happy to live in a time when so many new technologies have been created, with new things appearing every day. I particularly appreciate mobile phones, as they make it very easy for me to keep in touch with people. As for the Internet, I do not use it; I don’t communicate online, because I prefer to meet people in person, whenever possible. I am against using the e-mail, whether it is for professional or personal communication, because it is a kind of communication that has no emotions.


      However, the Internet certainly helps most people in our fast-paced world. At first, I loved the idea of social media, and Facebook in particular, as they allow people to connect from anywhere in the world. If, for example, you are a good mathematician, doctor or musician, you can reach a lot of people. But on the other hand, Facebook has turned into a place of gossip, where thousands of falsehoods are written every day. I think a way needs to be found for the social media to also be used for work.

    

  


  
    
      

    


    
      MARTIN KARBOVSKY


      [image: karbovski-2.tif]

    


    
      JOURNALIST


      SOMEONE NEEDS TO BE THE FIRST TO MAKE A GESTURE


      If you meet a person at the age of 20 and then see that same person at 40, it feels like it’s a completely different person. In another 20 years you meet them again and again they have turned into someone else. A person is like a long worm stretching across time and each passing manifestation is like a cross-section of that worm. Every age repeats the same mistakes in different ways and it is in there somewhere that we can find the roots of progress – if at all.


      Our generations are made up of identical people. The only difference between them comes from hierarchy. In our country the young have always driven progress forward, while the old suppressed it. Take the Unification for example. Or Botev . Or Levski . Or even Jesus. After hundreds of thousands of examples, we still haven’t learned that on this planet progress lies in a simple act – telling the old guys to f**k off. That does not mean denouncing them. It doesn’t mean you are not like them. It doesn’t mean you aren’t learning from them. The issue of power has always been important between generations. Here, power is bestowed after you turn 60. The same goes for distinction. Monuments are posthumous. But the truth is that you can only be of use to society for as long as you can get it up – even with your crimes. This is why you need to do whatever you are going to do in this world by the time you turn 40 – after that you begin to repeat the same things over and over. Only the lingo has changed. Or your f**k has lost its ring and begun to sound desperate.


      There are, of course, other models – ones of tolerance and loyalty between generations. The master and the student of the East. But they cannot be seen here. Here you can see the model of the sergeant and the rookie. The master and the apprentice. The old lord and the young servant sleeping with his wife. And the wife here is progress, the seed of the future.


      One day the relationship between the young and the old where we live won’t be so reminiscent of a military encampment. The old won’t be so obsessed with their monuments and the young won’t piss on them. And that will be the day when progress truly comes. Someone just needs to turn around and embrace his father, his teacher or his master – and they will learn to get along. Or not. Someone needs to be the first to make a gesture. However uncomfortable we may feel, we’ll have to.

    

  


  
    
      

    


    
      VLADIMIR KAROLEV
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      ECONOMIST


      IT IS ALL IN OUR INSTINCTS


      People have always been ruled by three emotions, which we can express with a triple F: Fear, Facebook and F**k. Fear is the dread at the very heart of our self-preservation instinct. It is one of the factors that allowed our primitive ancestors to survive. It is what ensured Felix Baumgartner’s safe landing. We are afraid, and this is why we protect ourselves. This is why we keep getting better at survival. This is why we have evolved from a handful of savages into an advanced civilization of seven billion people.


      Facebook is curiosity. The drive to see what’s behind the next mountain ridge. To discover what’s beyond the edge of the world. Fear saved the primitive man from tigers, but it was curiosity that took him out into space and landed him on the moon. It is no accident that a NASA rover called Curiosity is now on Mars.


      F**k is the sexual drive. We know from Freud’s work that it gives rise to extremely powerful subconscious impulses that often dominate our behavior. We don’t usually realize it, but sex is all around us. In the fast car commercial, in the middle finger raised towards the banks by the young man at the Occupy Wall Street protest, in the thoughts of the shark who watches his bank account filled with money, removing every last obstacle between him and the beautiful woman in the club around the corner.


      Facebook, Fear and F**k are rooted in the very instincts that define the nature not only of man, but of every living thing.

    

  


  
    
      

    


    
      NIKI KUNCHEV
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        TV AND RADIO HOST


        THE NEXT GENERATION WILL LIVE ON THE PLANET


        Generation F needs to first prove itself in the real environment of the real world. The real world that does not have a Like button, with its real bosses that you must work with every day, whether you like them or not, with the pleasant and not-so-pleasant colleagues and its absurd but no less real situations. Let us not glorify F for Facebook too much. If the brilliant discoveries of the previous generation were television and rock music, then those of ours are mobile phones and e-mail. These two innovations have transformed our lives. Skype, Facebook, Instagram and other applications like them are popular with the young generations, but we only use them if we want to, they are not essential. It’s even fashionable not to be on Facebook, the same way that a few years ago it was fashionable to wear a T-shirt saying “Haven’t seen Avatar”.


        Of course, the way F for Facebook and F for Freedom mix together, is an extremely interesting subject and an important territory to explore. I hope that the next generation is a free one that lives on the planet, rather than in separate countries. Until recently we lacked spiritual freedom, then we struggled for economic independence – I hope this generation manages to eliminate all remnants of the previous regimes. How can they do that? With something that F for Facebook has nothing to do with.


        E for Education.


        

      

    

  


  
    
      


      GEORGI MAMALEV
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      ACTOR


      FREEDOM IS WHAT WE VALUE MOST


      Sometimes wonder whether I would like to be young in present-day Bulgaria. On one hand, the world today offers many comforts that I could have only dreamed of in my youth. The borders are open, the Internet brings the news to you instantly, no matter where in the world it comes from. On the other hand, I am not so sure I know the young people of today. I am not sure I understand them. Maybe it’s because they have too many choices, too much freedom. Nowadays, if you are young, you have the opportunity to become anything you like. I see young people worthy of admiration, and others who are literally squandering their youth.


      Take pop-folk music, for example. I remember when it appeared – seemingly as a joke at first, but now it has turned into something far more serious. How any young person could listen to pop-folk, when there are so many other options and such easy access to music of a much higher quality, is beyond me. But maybe that young person isn’t interested in quality music; maybe he feels more comfortable listening to crappy music, because it best fits his attitude. And he has made his choice.


      At the same time I envy the free and critical thinkers among the young. Prepared to defend their opinions. People who have earned a good education, even travelled around the world. People with a civic position, who are prepared to oppose the decisions of those in power. While in my time we took to the streets to change governments, today’s youth go out and protest in order to change the government’s decisions. These are the young people who have made their choice – to know the world, to be competitive on the European and world level.


      To summarize: The world is free and everyone can become anything they want to be, but they have to make the right decisions!

    

  


  
    
      

    


    
      SOLOMON PASSY
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      POLITICIAN AND MATHEMATICIAN


      GENERATION F SHOULD BE EVALUATING US


      Years ago in Bulgaria we were called the April generation, for reasons that few still remember, because there is no reason to remember them. But we could just as well be called the Berlin generation, because it was born and raised in the period between the rise and fall of the Berlin wall. We grew up with the charisma and tragic murder or President Kennedy, and with the moon landing.


      It is hardly an exaggeration to say that in the past millennia in Europe every generation has been hypercritical of the ones that came after it. But the young forgave their fathers while they passed them by.


      It is the logic of progress.


      Every generation creates fetishes. In the mid-50s, we, the children of the information age, created the fetish called “keyword”. It is of our age, a member of our generation, and the best navigation device in the oceans of information.


      Maxim Behar upgraded the keyword, reducing it to a single letter. He chose the letter f for reasons well supported in this newest book of his.


      But whatever we call the new generation, and however we choose to evaluate it, ultimately how it evaluates us is the only thing that will matter.


      Some day.

    

  


  
    
      

    


    
      VANYA SHTEREVA
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      ACTRESS


      THERE ARE ALSO REBELS IN THIS GENERATION


      I am afraid I may end up far from the subject. I have always said that I am extremely fond of this generation.


      I am not objective, though. I base my judgment on my daughter and her friends. She is not on Facebook, on purpose, she doesn’t want to, she finds it stupid. It is her own kind of rebellion, judging from myself at her age: I never used to watch the movies everyone else was talking about; later it turned out that I had missed out on Birdy and One Flew Over the Cuckoo’s Nest. She has a Vbox profile that she uses to upload her videos and the films she makes. She has a purpose: to create and for her creations to be seen, understood and liked. She films something new every day. Now she wants to break a great radio, because her newest script requires it. She isn’t afraid to experiment. She has many interests, as do her friends.


      I told her about Maxim’s thesis; she said he is absolutely right. I do not know the others, she said, and there are so many of them…


      Looks like I couldn’t tell you anything about the subject… Just a story, nothing more.

    

  


  
    
      

    


    
      LUBOMIR STOYKOV
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      MEDIA AND FASHION EXPERT


      FROM THE WINNERS TO THE OUTCASTS


      It is both amusing and sad to see the mature generations discuss the young. It is almost common practice for the new generations to be criticized, vilified, and denounced by the old, and vice versa. If we want to protect ourselves from that risk, we should avoid putting all young people in the same category. Based on my long teaching experience, I can roughly divide my students into three main groups: winners, conformists and outsiders. The winners will go far in life, as they have a clear vision for their education and future and they spare no effort in order to reach it. Conformists go with the flow and are much more willing to settle when it comes to their professional realization. The outcasts fail before they have even tried because of apathy, skepticism, laziness and inertia (for objective or subjective reasons).


      The value system of today’s young people is dynamic, complicated and, unfortunately, unstable. To avoid sounding pessimistic, I must point out that most of them are courageous and fresh in their thinking, highly critical and endowed with powerful imagination and creativity. But I am worried by the negative tendencies: lack of clear mission, consumerism, sedentary lifestyle (both in the physical and spiritual sense), electronic addiction and excess, absolute lack of interest and the glorification of entertainment and pleasure as a whole.


      The virtual world and virtual communication are an inevitable and extremely important phenomenon in our lives. The problem comes when the young person gets so involved with this parallel reality that they end up blind and unprepared for the real world, real problems, real things. The antidote for this sad possibility is for them to fully enter true reality, to strengthen and test themselves through the many challenges that have been around for centuries or only for a few years – traineeships, internships, apprenticeship, competitions, contests – in other words, for the young generation to earn their independence early on, to taste the salt of life and learn to appreciate it! As parents and teachers, we have a duty to take responsibility and raise the kind of young people that will grow up to make the world a better, kinder and more beautiful place to live.

    

  


  
    
      

    


    
      BOYKO VASSILEV
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      JOURNALIST


      I WAS REBORN MULTIPLE TIMES


      The young people of today are no worse than us, but they are certainly different – more different than we are from our parents. The speedy change in technology made everything else speed up as well.


      In the 1st grade I was learning penmanship, in the 10th I was typing on a typewriter, 6 years later I was using a computer and, in 6 more, a mobile phone and e-mail: this is like being reborn four or five times. My son, however, was born directly into the electronic age – and he accepted the changes in technology as the supreme logic and meaning of life. The youths of today are more alert, more responsive, more visual, more tactile (I even read somewhere that they are born with longer fingers), more imaginative and less able to concentrate. We were the last generation of text; our children are the first generation of hypertext. We would start reading a book at page 1 and finish at page 201. Today, on the Internet, reading starts at page 155, continues on page 78 and never ends.


      How can we be expected not to mix up these two worlds? If you are an accountant in the real world and a dog on the web, you are forced to rediscover yourself with each second. This is the fate of today’s young: to constantly test reality, verify it. To toss restlessly between the bright pixelated contours and the colorless morning outside; to lose themselves among real and fake profiles; to question authority and rules, the very foundations of the world, and themselves.

    

  


  
    
      

    


    
      SIMEON VASSILEV
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      JOURNALIST


      WE ALSO NEED F FOR FANTASY


      The new f-generation came so quickly that we can’t even tell for sure whether it’s a generational upgrade, or an update. It came unnoticed, unburdened by concerns about the status-quo that collapsed, swept away by the incredibly fast information revolution. It came without a sound, except for the rapid clicking of the laptop keyboard. That clicking lacks the “poetry” of quill pen’s scratching. And this is probably what causes our fear of apathy, indifference and detachment. Although… indifference about what, detachment from what? After all, this is not F.E.A.R, the computer game where a supernatural swat team hunts a cannibalistic murderer. The new generation is not a supernatural phenomenon, nor a cannibalistic murderer of our old value systems.


      Generation F seems unthinkable without Facebook – one of the present-day agorae of humanity. Facebook, by the way, is pronounced the same in all languages, means the same thing and formulates the nature of the new generation, “stuffed” in the social network. It is as if Facebook is some modernized agora, the “social network” of the city states of ancient Greece, where everything was discussed – religion, politics, culture, the future… How is Facebook any different from that? Like the agora, it too is a place for politicians,


      businesspeople, actors, as well as for those who simply have nothing better to do. It is the same kind of space, it has just become smaller. It used to be 111 meters long and 98 meters wide. Now it is the size of a tablet, between 7 and 10 inches. It has the same function – it allows us to give and receive information, exchange opinions, speak the truth or lie… Only the times seem to be different. But even now, despite the generational sclerosis, some will want to rule over the minds and attitudes of people, while others will simply say, “F**k off, I want to be free!”


      Yes, Generation F can certainly be defined with three words – Facebook, fear and f**k. It is important that we add one more f-word to the list: fantasy. To us, this f-word may mean illusion or utopia, but to the f-generation it is already the reality of a different kind of intelligence. God, what a generation!

    

  


  
    
      

    


    
      MARTIN ZAHARIEV
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      MEDIA EXPERT


      KNOWLEDGE IS NOW THE DOMAIN OF THE YOUNG


      Isn’t it funny that today’s teenagers know more about technology, the world, sports, music, cinema and geography than their parents, and their grandparents seem downright ignorant in comparison?


      It is funny, because education has always been in the hands of the older generations, and now, for the first time in mankind’s history, the situation has been reversed and knowledge is increasingly transferred from the young to the old.


      There is nothing strange in this, however: the digital revolution of the past 10-15 years has created a new breed of people, who are connected online and who are still a mystery to sociologists, psychologist, anthropologists, and… parents and teachers.


      We had yearbooks, they have Facebook; we had black and white TV, they have the Internet. They watch almost no television, because they have YouTube. When they want to look something up, they Google it; when they want to share something, they text or chat. We used to collect records and CDs, they are collecting MP3s.


      Today’s young people are self-sufficient and in their element in front of the laptop, smartphone or tablet, irritable toward the parents who do not understand them and even aggressive toward each other in the virtual world that they are so good at hiding it. They have a hard time concentrating, they do not like reading books and see it as a waste of time, and when they find their crowd, they become hyperactive to the point of arrogance.


      The enormous gap between the “old” and the “young” of this century has become painfully obvious, and virtual reality is increasingly replacing life, events, shared experiences, touch, movement…
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      2012 was an interesting year for social media. The old guard (if you can call them that) suddenly saw challengers from a couple of upstarts in Pinterest and Instagram. They also finally seemed to unlock the key to getting advertisers on their sites, while shifting to mobile.


      Here are the biggest events to happen in social media during the year:


      1. TWITTER/INSTAGRAM WAR


      In April 2012, Facebook bought Instagram for $1 billion. While this was a mutually beneficial move for both companies, it created a rift between Instagram and Twitter that only came to a head at the end of the year.


      The first sign of trouble came in November, when Twitter decided it was going to launch filters on its camera app, essentially ripping off Instagram’s idea.


      Then, on December 5, Twitter announced that Instagram had removed the ability for its photos to be embedded into Twitter Cards. A mere five days after that announcement, Instagram took its photos off of Twitter altogether.


      As a result, Twitter released its own set of eight photo filters for its iOS and Android apps the same day, ahead of schedule.


      It was hard not to see news as pretty ironic since, in June, Twitter pulled a similar move against LinkedIn, no longer allowing Twitter posts to appear on LinkedIn profiles because it did not want other parties, such as LinkedIn, copying their content.


      The war may have actually started with Instagram backing out of a verbal agreement to be bought by Twitter for $525 million in March, weeks before it was purchased by Facebook.


      2. THE YEAR EVERYONE WANTED TO BE PINTEREST


      Perhaps the biggest surprise of 2012 was the sudden and meteoric rise of Pinterest.


      In May, Pinterest topped Twitter and Bing in referrals, then, in June, Pinterest had more referral traffic than Twitter, StumbleUpon, Bing and Google combined. Pinterest finally overtook Yahoo organic traffic in August, making it the fourth largest traffic source in the world.


      A study from Pew Internet & American Life Project found that 12% out of 1000 people said they use Pinterest and, naturally, the vast majority of those were women. A full 19% of online women are now on Pinterest. As a result, there were a number of startups and services that were designed to resemble Pinterest, including features on eBay and Facebook.


      For example, Newzstand debuted its NewzSocial App, which is a news aggregator that allows its users to generate niche channels and share them with their friends on social networks. Like Pinterest, users create their own channels, which can be about anything they want them to be. The same month saw the release of Wanderful, a Pinterest for local papers, with a platform that displays advertisements in an engaging and social way, and which its CEO says will look like Pinterest.


      Discovery engine StumbleUpon also launched its latest redesign, which copied, you guessed it, Pinterest.


      In October, eBay redesigned its website to look like Pinterest as well, allowing its users to curate items and put them into a personalized homepage feed. Facebook added a new feature called Collections, where, if users have Liked a certain company, let’s say Pottery Barn, images of products will show up on their news feed. If they click on the product and they want it, they can add it to their wishlist by “liking”, “collecting” or “wanting” it.


      3. THE FALL OF ZYNGA


      While Pinterest became the darling of the social media world in 2012, Zynga became something of a pariah. After a lackluster IPO in December 2011, the company saw its stock fall all throughout 2012, causing its executives to leave in droves.


      In October, Zynga released a statement saying that it was lowering its outlook based on disappointing preliminary third-quarter results. Due to Zynga’s weak performance, JP Morgan analyst Doug Anmuth lowered his estimates for Facebook’s payments revenue in 2013 to $582 million from $797 million, based on how much of its revenue would be coming from Zynga.


      It was just the latest step in the declining relationship between the two companies, which had seen their once mutually beneficial partnership crumble as Zynga’s games became less popular, and the company became more dependent on Facebook for revenue, even as the amount of revenue Facebook was getting from Zynga was declining.


      Then, finally, in November, Zynga and Facebook filed documents with the Securities and Exchange Commission to loosen the relationship between the two companies.


      According to the documents, Zynga would no longer be obligated to display Facebook ads, or use Facebook credits in its games on its own platform. Any games offered on its platform, or other platforms, would still have to be offered on Facebook too, though there were some exceptions regarding real-money gambling games, mobile games and games launched in China or Japan.


      Don’t count Zynga out just yet, thought, as there are signs that the company may have some life in it, including a deal with cloud-based television company Synacor to bring its games to Synacor’s 45 cable, satellite and telecom companies, starting in 2013.


      4. FACEBOOK IPO


      In May Facebook raised $16 billion for its IPO, the largest ever for a tech company, when it priced its shares at $38. While Facebook’s stock did manage to rise over 12% to spike at $42.05, it eventually came down again, ending at $38.23, a mere 0.6% rise over its initial price.


      But what happened afterward is what everyone will remember. In the days after the IPO, it became a giant mess, with lawsuits from investors and investigations by government agencies. Everyone involved in the IPO, from Facebook, to its underwriters, to Nasdaq, was sued by somebody.


      Morgan Stanley, along with other Facebook underwriters such as JP Morgan, Goldman Sachs and Bank of America, cut revenue forecasts for Facebook just days before the IPO. That much is common knowledge at this time. The question became: did the banks only lower their forecasts because Facebook told them to? And did they only tell their top clients about their lowered projections and leave smaller investors with false information?


      It was also revealed that Nasdaq had experienced technical problems just before the Facebook IPO this past Friday.


      A large number of cancellations resulted in a 30-minute delay in the opening of the stock and caused Nasdaq to experience a backlog of order messages that it was not able to deliver to investors for up to six hours. This led to a class action lawsuit against Nasdaq.


      5. ELECTION SETS TWITTER RECORDS


      Barrack Obama’s reelection in November saw three records broken in one night: Election Night 2012 had the most Tweets and retweets per minute; it was also the most Tweeted about event in U.S. political history.


      As the winner was announced, Twitter set a new record of 327,452 Tweets per minute, shattering the previous record of 116,000 Tweets per minute set by the Spice Girls during their performance at that summer’s London Olympics.


      Obama also now has the most retweeted Tweet of all time, with a photograph that he put up right before going out to give his victory speech, of him embracing his wife. The photo has been retweeted over 810,000 times, and favorited by over 300,000 people.


      Besides breaking all these records, Twitter also saw some of big names join last year, including Steve Carell, Matt Lauer, Chelsea Clinton, Niel Young, Brett Favre, VP candidate Paul Ryan and British Prime Minister David Cameron. And, of course, the Pope, who gained nearly 200,000 followers within hours of joining the social network. His English account alone now has 1,223,647 followers.


      The Pope’s first Tweet, sent out on December 12, has been retweeted over 62,000 times and favorite over 23,000 times.


      6. TWITTER’S NEW API


      In August Twitter released its new API, which put more restrictions on third party developers in order to get users to use apps designed and released by Twitter instead.


      The new restrictions made it so that applications that have more than 100,000 users will have to work directly with Twitter on their product, policies and service agreement. Those that already have more than 100,000 users can only grow to 200% of their current size before they have to contact Twitter.


      The decision was controversial, to say the least, as it was not clear if the changes that Twitter made were to actually benefit users, or to only really benefit Twitter.


      At least one popular third party app on Twitter, Tweetbot, was forced to stop testing citing problems it had getting around the new guidelines set by Twitter. Tweetbot is meant to enhance the Twitter experience on iOS with features including multiple account switching, in-timeline viewing of images, push notifications, and the ability to mute certain followers and topics in the timeline view.


      7. FACEBOOK HITS ONE BILLION USERS


      In October, Facebook announced that the site had reached one billion monthly active users. That is one billion people logging into Facebook every single month. Let’s put this in perspective: the number of people occupying the planet right now is just under 7 billion. That means that one out of every seven people alive went on Facebook in September.


      In addition to reaching the user milestone, Facebook has also announced that it has had 1.13 trillion likes since launching them in February 2009. The site has 140.3 billion friend connections, 219 billion photos currently on the site, 17 billion location-tagged posts and 62.6 million songs that have been played 22 billion times. Compare that to Twitter, who recently announced that it had reached 200 million active users!


      8. LINKEDIN IMPORTANT PEOPLE


      In October, LinkedIn began allowing members to follow “150 of the most influential thought leaders on LinkedIn who will be sharing unique knowledge and professional insights.”


      These thought leaders include Barack Obama, Arianna Huffington, Richard Branson, Mitt Romney, Reid Hoffman, T. Boone Pickens, Cory Booker, Ben Smith, and Deepak Chopra.


      Users who follow these people will get their status updates, as well as original posts that they have written, with videos, photographs and Slideshare presentations. Users are able to like and comment directly on posts, and share them with their network.


      This is not the first time LinkedIn has added a fellow feature to its site. In April 2010, LinkedIn began allowing users to follow company profiles. This is the first time, though, that they can follow other users. LinkedIn has to be hoping that by including original content it will drive up its user engagement.


      LinkedIn’s U.S. users only spent an average of 20.6 minutes on its website in August, according to comScore, compared with an average of 402.9 minutes for Facebook users. LinkedIn users made an average of 5.4 visits to its website in August, compared with 35.6 visits by users on Facebook.


      9. FACEBOOK NEWSFEED ADS


      2012 was the year Facebook finally figured out how to make money off of advertising, and they did it by injecting ads into mobile news feed.


      The ads appear in user News Feeds as what looks like suggestions, or recommendations, for which apps a user may like. For example, it may come under the header “try these games”. Once a user clicks on one of the ads, or suggested apps, they will be redirected to either the iOS App Store or to Google Play to purchase that app.


      The ads can be specifically targeted to certain audiences, specified by age group, gender and region. Tools will also be provided to the developers that will help them monitor the effectiveness of the advertisements. Mark Zuckerberg has said that they are more effective than desktop ads, and they are so profitable that eMarketer revised its mobile ad spending projections for the year, based simply on the results of those advertisements.


      10. SOCIAL MEDIA AND HURRICANE SANDY


      During the height of Hurricane Sandy in October, Facebook, Twitter and Instagram all became useful tools for keeping up with what was going on and helping to tell the story.


      Simply by looking at the trending topics both during the height of the storm, and in the aftermath once the storm died down, most posts were personal, with people relaying messages to their loved ones to “stay safe”, or telling them that they were in their prayers. Twitter, on the other hands, became a place for spreading photos and videos of what was going on in New York.


      The real story of how social media reacted to Hurricane Sandy was on Instagram where people posted 10 pictures of the hurricane every second.


      The hurricane photos have been aggregated into a website called Instacane.com, which describes itself as, “the story of Hurricane Sandy told through Instagram“.


      The site was created during Hurricane Irene in 2011, and it pulls a feed of photos from Instagram of Hurricane Sandy and shows them in real time. The photos must be made public and posted to Twitter with the hashtag #Sandy to be pulled.


      Sharing experiences through photos is a new phenomenon, and it makes you wonder if Instagram could pose a serious challenge to other social networks in the future.


      Source: Steven Loeb, www.vator.tv
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      • 91% of online adults use social media regularly.


      • You Tube has passed one billion registered users and is quickly catching up to Facebook. YouTube users watch more than 3 billion hours of video per month.


      • About 1 in 3 bloggers are moms.


      • There are more devices connected to the Internet than there are people on Earth.


      • 24% of people have missed witnessing important moments because they are too busy trying to write about them on social networks.


      • 83% of people believe platforms like Twitter and Facebook help them make new friends.


      • 25% of people believe social networks have boosted their confidence.


      • 24% of Americans and 28% of Brits have admitted to lying or exaggerating on a social network about what they have done and/or who they have met.


      • 40% of people spend more time socializing online than they do face-to-face.


      • Every minute of the day:


      - 100,000 tweets are sent;


      - 684,478 pieces of content are shared on Facebook;


      - 2 million search queries are made on Google;


      - 48 hours of video are uploaded to YouTube;


      - 47,000 apps are downloaded from the App Store;


      - 3,600 photos are shared on Instagram;


      - 571 websites are created;


      - $272,000 is spent by consumers online.


      • Internet users spend 22.5% of their online time social networking.


      • The web contains more than 8 billion pages.


      • There are more than 2.27 billion people online (doubled since 2007).


      • 70% of adult social networkers shop online.


      • 53% of active adult social networkers follow a brand.


      • 80% of active internet users visit social networks and blogs.


      • Almost 8 new people come onto the internet every second.


      • 79% of online shoppers spend 50% of their online shopping time researching products.


      • Each day Facebook users spend 10.5 billion minutes (almost 20,000 years) online on the social network.


      • Only 50% of Facebook users have more than 100 friends.


      • There are 1.2 billion active users on Facebook that spend an average of six hours and 35 minutes per month on the network.


      • An average of 3.2 billion likes and comments are posted every day.


      • Facebook has a 67 percent year-over-year mobile growth rate (543 million monthly active users on mobile).


      • The time spent on Facebook is nearly double the time spent on Google.


      • 58% of users return to the site daily.


      • 61% use LinkedIn as their primary professional networking site.


      • 81% of LinkedIn users belong to at least one group.


      • 42% of users update their LinkedIn profile information regularly.


      • 82% are aware there are ads on LinkedIn, 60% of users have clicked on an ad.


      • More than 50 million users have joined Instagram over past 2 years.


      • 300 million pictures are uploaded to Facebook each day via Instagram.


      • Instagram gains one new user every second.


      • One billion photos have been taken with the app.


      • There are 58 photos uploaded every minute.


      • Twitter has over 500 million registered users, but just 140 million active users (compared to Facebook’s 950 million active users and probably over 2 billion registered users).


      • The USA has 141.8 million accounts, representing 27.4% of all Twitter users.


      • Mobile now accounts for 10% of internet usage worldwide.


      • 1.08 of the world’s 4 billion mobile phones are smartphones.


      • Apple and Android represent more than 75% of the smartphone market.


      Source: thesocialskinny.com
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        Justine Toms is an expert in online marketing and social media, and the author of numerous books and articles on these subjects.

      

    


    
      1. What is your opinion about the people who would never join a social network?


      – The same as about those who would join one or several of them. The best thing here is that everyone has the right to choose. There are people who are on every social network you can think of, and whose understanding of life, business and science pales in comparison with others who don’t know how to turn on a computer, so to speak.


      2. Do you have enemies in social networks?


      – Absolutely. I know many people whom it would really concern me if they were not my “enemies” in the social media. Because then I would have to add them as friends, which I would never do.


      3. Do social networks empower the weak?


      – Immensely. And not only that. They make them important and popular, they bring them knowledge and friends, and, most importantly, give them confidence that there are other people much weaker than themselves. Those that are not in the social media.


      4. What happened to the media? Where are they? What is in store for them?


      – Which type of media? The traditional media are disappearing. The print media are completely out of the game. Especially in Bulgaria. Radio stations are also declining, and ten years from now they will be subsidized by their owners, while Bulgaria is covered by paid satellite radio stations, with no commercials, only for drivers. Television will become increasingly similar to the social media, while the social media looks more and more like television. In short, a tsunami.


      5. The most important rule that leads to success in our time?


      – The three S: Speed, Simplicity, Self Confidence. Speed, naturally, is essential. Instant reactions, timely decisions, quick sharing of ideas – these things are more important now than ever. And since we are bombarded by millions of words every day, setting priorities, simplifying everything around is, and reframing it in a manageable way, is also a must. And finally, but maybe most importantly: without self confidence, boldness, maybe even a little cockiness, making progress will be difficult.


      6. Are people getting lonelier in these “social” times?


      – No. On the contrary, they communicate online and feel the lack of personal contact less sharply. Of course, those who were lonely before, may also be lonely now. But they are getting fewer.


      7. What is the next “big thing”?


      – Real-time video communication and displays moving from our phones or computers into our glasses. This will cause a veritable explosion, and will completely transform the way we communicate. It will be a reality by 2020 at the latest, and it will be big business for optics stores and eyewear designers, because virtually everyone will own several pairs.


      8. How are we going to deal with haters?


      – They will go away on their own. Their hater attitude is their own business and only affects them. We should not concern ourselves with it. Like I said, if any of them stopped hating me and decided they me instead, I would be seriously worried.


      9. Should we make sure we know all our social network “friends” personally?


      – Absolutely not. Only those who have something to teach us. No-one else.


      10. What is the biggest danger of Facebook?


      – There is no “biggest” danger. There are a few small ones, like blurting out something stupid where anyone can see it, or maybe insulting someone. But these aren’t real problems and we should not worry about them.


      11. Is there any serious work left for PR experts to do offline?


      – No, there is not. Lobbying is dying out, but now even it depends entirely on online positioning and generating positivity in the social media.


      12. What is the PR of tomorrow?


      – Completely different. We will no longer focus our efforts on attracting the media’s attention, and instead we will be learning, if we don’t already know, how to control the media owned by us or our clients. In this sense, producing creative and interesting content for these media will be an absolute priority for any PR agency. Whatever happens, your business will always remain rooted in integrity, honesty, truthfulness and strict adherence to the principle of media freedom.


      13. The most provocative person you follow on Twitter or have added on Facebook?


      – I do not put people in such categories. I find them all interesting, and with each of them I can a common interest, a project or… something to argue about.


      14. What kinds of pictures should we refrain from posting on Facebook?


      – In the words of Winnie the Pooh, “The more, the more.” But in all seriousness, whatever makes us feel comfortable. Personal comfort and peace of mind are extremely important for communication in the social media. If anything makes us feel uncomfortable, anxious or stress, we simply should not do it, instead of leaving the social media because of it.


      15. How important is the number of Facebook likes for the commercial success of a company?


      – That depends on the company, its products or services, and the purpose of the page or group. There are products that only target a hundred or so customers. Every aspect of a company’s Facebook page needs to serve that company’s overall strategy.


      16. What became of the local online media?


      – They are there. But the ones that remain only in Bulgarian, or only rely on their local presence, are almost doomed to extinction.


      17. How do you feel about the fact that some people create profiles for their babies or pets?


      – I love it. It is a sign of respect, a way of humanizing a pet. If the owners maintain the page regularly, so much the better.


      18. What do you find most irritating in social networks?


      – Nothing. Or should I say: the same things that irritate in real life - mediocrity, aggression and so on. Life in social media is in no way different from ordinary life. The environment here allows people to act in a much more arrogant way than they would otherwise, but even in this regard things are beginning to improve.


      19. People of what occupations are most reluctant to join Facebook?


      – Those whose professions involve a high degree of publicity; people working in fields related to the written word, or in art.


      20. What would you say about a business that still has no presence in the social media?


      – This means it is no business at all.


      21. The most important lesson/conclusion for the readers of this book?


      – Let everyone find it for themselves.


      22. What wouldn’t you share on social networks, but would only write in a book?


      – There are things that I wouldn’t share in a book, but would definitely write in the social media. Why? In a book, they would reach several thousand people, while in the social media they could potentially reach millions. These days sharing is key, and the good thing about it is that it is entirely in the control of the person or company it represents.


      23. Can we afford to be “haters” sometimes, at least for a while?


      – Yes. But only when alone in the shower, and never in the morning, because then their entire day will be overshadowed by that hater mood. And that would be disastrous.


      24. What should Bulgarian politicians refrain from doing on the web?


      – I will answer by saying what they should do. They should present themselves as what they really are. Every minute of every day. As themselves and no one else. Every nation wants to know what the candidates for a public office are like before electing them, and not after. Maybe now it doesn’t work that way, but one day it surely will and social media will be the primary, essential and determining factor in this process. It is there that we will see most clearly what a politician or political candidate is worth, what they are like and whether they are up to dealing with the challenges ahead. Politics is serious business for serious and responsible people, and Bulgaria has all that is needed for this to become a reality.


      25. Will Bulgarian business be better able to discover Europe through the Internet?


      – Bulgarian business has already discovered Europe, long before Bulgarian politicians. In fact, Bulgaria has always been in Europe and has never left it. Social media will surely help people around the world realize that. The thinking, attitudes, views and notions of Bulgarians have always been European, even in the darkest years of communism. It was always a matter of time for this to be understood, and now in social media we can see even more clearly what an enormous mass of super intelligent, ambitious, knowledgeable and skilful people live in Bulgaria.


      26. In some places, employers insist on being given the passwords to their employees’ social network profiles. What are your thoughts on this?


      – It isn’t fair. It is better to ban social networks at work, unless of course the job requires their use. There is a limit that should not be crossed, and this password thing seems completely unacceptable.


      27. Is Facebook a safe place?


      – Yes, of course. Everyone can choose what information to put on there. What could be safer than being able to decide for yourself what to share.


      28. What is the longest you have ever lasted without Internet access?


      – Thema magazine once did an interview with me for a series called „A Day Without Internet”. That was it. Eight hours. I had 3,200 unread messages in my e-mail, but, I joked, at least the series wasn’t called “An Hour Without Sex”…


      29. Don’t social networks make us more or less hypocritical?


      – If you have the character and mentality of a hypocrite in life, you will be one anywhere. Social networks cannot be blamed for this, nor can they turn you into a hypocrite if you aren’t one.


      30. Are there cases where a campaign would only use a less popular social network, for example Twitter, but not Facebook?


      – Oh, certainly. It depends on the product and the target audience.


      31. What do you think about flirting on social networks?


      – It is much easier than in real life, and much more deceptive. Usually it results in a huge disappointment. But it is there, just as it is outside the social media. In it, things are simply easier, faster and… weirder.


      32. Who would you be sincerely happy to meet online and chat with?


      – Anyone with something interesting to say.


      33. What do you think about people who have 2-3 different profiles on the same social network? In what situations is it really necessary?


      – If they have some special reason for it, then it isn’t a problem. But more than one personal profile always raises doubts about ambiguity in messages, in friendships… even in intentions... Everything inspires more trust and confidence if it is plain and out in the open.


      34. What would you say to the people who use the Latin alphabet when writing in Bulgarian?


      – There is no single thing to say here. There are hundreds of thousands of Bulgarians abroad, who simply do not have the technical possibility to use Cyrillic, but who still want to participate in Bulgarian social networks. English is indisputably the dominant language in the social media, but I believe we should be tolerant and try to understand the meaning of messages, rather than fixating on the way they are written.


      35. Can social networks be used in the educational system?


      – Oh, but they already are. I don’t think that education should only be seen as what goes on in schools and universities. Every new thing, every interesting point or opinion, is also a kind of education. And we see, understand and accept hundreds of them every day in the social media. Besides, the schools themselves, and I know of many such examples, create their own profiles that help students be better informed and exchange knowledge faster.


      36. Should business be on every social network?


      – I would rather say that it should be where its customers and partners are. It depends on the goals that each business sets for itself. But I hardly know of any businesses that have to refrain from participating in any social media.


      37. Who should be responsible for maintaining the social network profiles and activities in a company?


      – Regardless of how big the company is or who has been charged with managing the content in the social media, the director should always have a good idea of what is going on, and what is being written and discussed on the company’s profile. It makes sense for the profiles to be maintained by the people who manage public and corporate communications for the company. But again – the senior management should participate in this process actively and on a daily basis.


      38. How much is too much? Where is the line?


      – It is the prerogative of each person or company to decide that for themselves. There should be no restrictions, and I believe the dynamics of social media communications are so strong that it’s better to cross the line than to remain passive.


      39. How far can publicity go and where is the boundary of personal space?


      – Everyone sets their own boundaries. This is the power of social media: that everybody is in control of their own publicity. Often, especially in the first few years, millions of people didn’t realize that sometimes too much publicity could later be used against them, or that it could create unpleasant situations. This question is becoming increasingly important and relevant, and we will continue to ask it more and more often in the future, especially once real-time video streaming becomes dominant in social media.


      40. What is the future of media?


      – A complicated and beautiful mixture between Twitter and You Tube. Instant information delivery and lots of video. Commentary will fade to the background, as the audience will form its own opinions using the enormous amount of information available.


      41. Will there be a single politician without an active profile in a social network a year from now?


      – There might be. But it will be one without a future and a vision for what is happening in Bulgaria and around the world; he will not know what people really think about him, he will not be able to communicate with the young generation, and he will not last long in politics.


      42. When will mobile traffic surpass stationary?


      – It has almost happened already. A couple of years from now we will slowly begin to forget about our traditional desktop computers.


      43. Some companies have banned the use of social networks during working hours. How would you comment on this?


      – It depends on the company. There are businesses where social media could be banned without a problem, to allow employees to concentrate on their work. However, these companies will become a minority, as more and more aspects of our lives become dependent on real-time online communication. I tried to do it in my own company a few years ago and we managed to last exactly 2 hours without access to social media. After all, our entire communication business is rooted in social media! Ultimately it is a management decision and everyone has to decide what is best for their own company. But I will say this: if a manager is open toward the use of social media during working hours, then – despite the risks – there is a much bigger chance of his team being more successful.


      44. Is it okay for children as young as 8 or 10 to have their own social network profiles, as is so often the case in our country nowadays?


      – Of course it is okay. A child of 10 is already an “adult” when it comes to knowledge and life perspective. We should explain to children, very thoroughly and persuasively, the dangers that come with using the social media, and we should teach them good sense and good form, but not deny them access.


      45. Your most important piece of advice for online success?


      – Be positive. And always use your real name. Everything else is secondary.


      46. Should we use a real picture on our profiles?


      – Yes, absolutely. Only a real picture, and nothing else.


      47. Has an event really happened, if no one mentions it on Facebook or Twitter?


      – It is possible that something happened and nobody wrote about it. But it was not an event. And it can never be an event if nobody thought it important enough to write about on the social media.


      48. The coolest thing that has happened to you online lately?


      – A discussion with my friends Philip Harmandjiev, Stefan Dimitrov, Ivan Mihalev and many others, about the future of young people in Bulgaria and their addiction to social media and easy stuff. I was firmly on the side of the young, even, I would say, to an extreme, and I seemed to be the only one holding that opinion in the whole discussion. These moments are incredibly valuable and herein lies the power of social media – you can see hundreds of opinions contradicting yours and this can either shake your confidence, or make you defend your views with an even stronger conviction. What could be more beautiful and authentic than that…


      49. What is the future of advertising?


      – It will disappear completely as we know it. Television advertising is on a steep decline; newspaper advertising has almost disappeared. So-called banners, flashing images on the Internet, introduced years ago to attract the attention of users, no longer work. The only thing that is left is content, which will often be marked as sponsored and easily perceived as such. The rest can be summarized with two words: Public Relations.


      50. Is control of the social media possible?


      – No. It is neither possible, nor necessary. Everything that is permitted by law, ethics, morality and good manners, should be public and allowed.
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      Maxim Behar often stirs things up in the social media, and then has a lot of trouble trying to get everybody to calm down. If at all possible.


      In the meantime, he is a PR expert, a journalist and a technology enthusiast who loves to travel. An incurable optimist, he loves his family, his friends, his job, and Bulgaria. His bio is full of places all over the world, which have left their mark on his personality and professional experience.


      Shumen (1955) was his city of birth, a city which he is incredibly proud of and which he loves to return to, now as its honorary citizen (2005). Sofia (1975) gave him his first five years as a mechanic in a machine building plant; the Czech Republic (1983) gave him a flawless education in economy and his first lessons in journalism, and then welcomed him back (2012) as the CEO of a big international PR company; Poland (1990) taught him market liberalism and love of politics; the UK, Spain and Israel (1993) opened their editor’s offices to him and showed him how media freedom works in real life; Japan (1998) taught him management skills and attention to detail; the USA (1999) shared with him the secrets of the incredible PR business; London (2001) trusted him to manage the Bulgarian branch of the Prince of Wales Forum; the Seychelles (2004) made him an honorary consul in Bulgaria; Moscow (2010) named him a “PR guru”; South Korea (2010) taught him pragmatism; The Cannes festival (2011) put him on its red carpet; Seattle (2011) taught him the secrets to innovative thinking; Abu Dhabi (2011) gave him the World manager of the year award; India (2012) named him “communicator of the decade”; Bulgaria (2012) gave him its online vote for “Manager of the year”; Davos, Switzerland (2013) elected him Chairman of the Board of the World Communications Forum...


      And at the same time Chicago, Blagoevgrad, Alma-Ata, Shumen, Vilnius, Pleven, Brussels, Burgas, Milan, Varna, Miami, Stara Zagora, Vienna, Plovdiv, Washington, Davos, Athens, Dubai, Bratislava, London, Silistra, Prague , Veliko Tarnovo, Mumbai, Sintra, Copenhagen, Vidin, Zurich… introduced him to students, professors and colleagues, and opened their lecture halls to him as a speaker and debate participant.


      His favorite quote is “If your dreams do not scare you, they are not big enough”, and his motto is “Even the worst decision is better than no decision.”
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